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Abstract

The study investigate the Social Intelligence and Strength based approach among co-entrepreneurs
and cotrepreneur in Communities, Bayelsa. State. Five community clusters were selected using
non-proportionate stratified random sampling methods. The descriptive survey was employed.
From the dossier population of 1000 persons, the Taro Yamane formula was used to orchestrate
the study sample size of 286 co-entrepreneurs approximately. The findings reviewed that social
awareness and social faculty constitute factors boost credibility in the strength based approach ain
the community. In conclusion, the predictors correlates the criterion variable in the long term. It
could be recommended that co-entrepreneurs should be assertive, emotionally mature, as well as
maintain positive connectedness with their spouse. Co-entrepreneurs and cotrepreneur should
endeavour to have an in-depth understanding of the personality make up of their spouse. Such
understanding will help them (couples) live harmoniously and peacefully. Co-entrepreneurs
should embark on programmes that will enhance their social awareness for a satisfactory marriage
relationship. More so, co-entrepreneurs should employ effective communication techniques in
their marital relationship. Lack of communication can be very destructive in a marriage
relationship. Guidance counselors should emphasize more on personality traits of coentrepreneurs
and cotrepreneurs during lifestyle counseling sessions.

Keywords: Poverty, Hunger, Social Awareness, Strength Based Approach, Social Facility,
Strength Based Approach

Introduction

Co-entrepreneurs in communities have being struggling for survival from socio-economic
challenges among each other. Researchers in the field of social works has raised social proof to
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introduces social intelligence and strength-based approaches to mitigate issues arising from storm
in marital struggles to survive from poverty, hunger, resource constraints and basis fundamental
needs in the community (Ovharhe, 2025).

Ovharhe (2025) further argued that strength-based approaches seek to link the strengths and
priorities of all partners. Social intelligence and strength bash approach seeks to link synergy of
all communities to achieve targeted goals of survival. The social intelligence being represented by
the social awareness and social faculty are combined concept that will be to groom in the
communities’ social mission to come to land light by polishing the unlocked potential of young
people to be converted to input resource to transformable resources in the future (Rahmanti &
Subandi, 2024; Ovharhe, 2024).

Social faculty and social awareness should be used to solve the community they need to develop
the strength-based model that will serve for long-term by recognizing citizens own priorities,
talents, skills, and passions. The strength-based model is to employ the best social intelligence
strategies to link the priorities and resources of a community with the capacities and interests of
the young people towards meaning sustainable growth and development. This will be transformed
to value creation, value capture and wealth creation to gain respects married couple individual
which always transform the society even to the point of creation for those citizens of the
community (Goleman, 2006). This mutual engagement, respect, and commitment yield reciprocal
benefits to everyone involved.

When a person knows what makes other people tick, he or she is displaying social intelligence.
They’re aware of the motives and feelings of themselves and others, and how to fit into different
social situations. They can feel comfortable and say the right thing whether they’re in the
boardroom or the janitorial room, in a school setting or at a construction site. Social intelligence
involves two general components: social awareness and social faculty (Durlak, Weissberg,
Dymnicki, Taylor & Schellinger, 2011). Social awareness entails what we sense about other while,
social facility focused on what we do with our awareness (Weis & Heinz, 2023).

Social intelligence is a person's ability to cultivate and maintain interpersonal relationships and
respond appropriately in social settings and situations. A person's ability to react and respond
appropriately to a comment, emotion, or situation is just one example of social intelligence.

Social intelligence, by definition, is a person's ability to have interpersonal relationships and
understand those relationships. This is done by observing other people and reacting appropriately
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to their thoughts, feelings, and behaviors. Social intelligence goes beyond intellect and into a much
more abstract field of interpretation of experiences.

Social intelligence involves being situationally aware of what is going on in interactions around
an individual, whether the mood is high or low or an individual is not interacting well with others
(Black, 2023). It also helps individuals build friendships and lasting relationships through proper
social interaction in which one interprets facial expressions, body language, and the general mood
of the people they are interacting with. Social intelligence also requires an individual to be self-
aware of what they are feeling, the impression they are giving to others, and how to express
themselves appropriately. Without the ability to express oneself appropriately, an individual's
interactions may not be as fulfilling as they have the potential to be. One's social intelligence can
be measured by taking an 1Q test designed specifically to measure how well one interacts with
others. The average social 1Q ranges from 85-115 but is lower for individuals who have difficulty
with social interactions.

Social Intelligence examples can be itemized as illustrated below: Boyatzis, Carducci, Nave, Con
and Stough (2020).viz;

o Knowing when to talk or listen
e Perceiving what to say
e Recognizing what to do in specific situations
e Awareness of the timing of words or jokes
e Understand when to react appropriately
There are four aspects of social intelligence, and they are listed below. Black (2023);
o Relationship Skills
e Social Awareness
e Social faculty
o Self Regulation

Relationship skills shape our ability to form and maintain relationships with others. Social
awareness is a person's ability to empathize with the emotions of others. Self-awareness is how a
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person knows what motivates them to act, behave, and feel in certain ways. Self-regulation is a
person's ability to think before speaking and acting upon something that they have seen or heard.
People with high levels of self-regulation are able to control their impulses (Boyatzis et al., 2020).

The psychometric model is a form of testing intelligence that describes how people answer items
in a test or assessment and then explains any potential errors in the test. Essentially, it is a form of
checking on the reliability of assessment and test answers. Using the psychometric model, social
intelligence is operationalized as abilities that can be measured so that they can be compared with
other individuals. Testing skills involve many types of testing. Conversational skills, listening
skills, and role-playing skills are all tested, along with knowledge of social motivations and self-
impression management (Goleman, 2006).

In the nutshell, social intelligence and strength-based approach are significantly used to bridge the
gap.

CONCEPTUAL FRAMEWORK ON SOCIAL INTELLIGENCE AND STRENGHT
BASED APPROACH

[ SOCIAL INTELLIGENCE APPROACH

1

s N (L R

[ SOCIAL AWARENESS } [

} STRENGTH BASED

Poverty, Hunger, Stress,
Wealth

/ - A J

[ SOCIAL FACULTY ]

Source: Thorndike (1920), Pulla (2017); Ovharhe (2024); Rahmanti & Subandi (2024)
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Conceptual Review
Concept of Social Intelligence

When people speak about intelligence, they usually mean the “hard” type of skills: problem-
solving, verbal skills, use of logic, or cracking numbers. But when it comes to the so-called “soft”
skills—such as understanding social roles, reading emotions, comprehending relationships, or
effective listening— we rarely see them as part of an intelligence questionnaire.

And while the hard skills are very important, it’s the soft ones that help us maintain friendships,
be satisfied at work, or simply find happiness in life. Since these skills, which we also call social
intelligence, are so often neglected in schools, despite a huge body of research revealing their
undeniable benefits, we’re sharing with you what social intelligence is and how you can reap its
benefits.

Social intelligence skills are something anyone can learn. They don’t depend on genes or biology,
although some people might be more susceptible to acquiring them than others. The social
intelligence theory was first developed by psychologist Edward Thorndike all the way back in
1920.

Today we can say that social intelligence is the ability to read and properly react to social signals,
monitor, understand, and manage one’s own emotions, and fit into a variety of social contexts.

Development of Social Intelligence

As adults, most of us develop these skills to some extent. We may have a broad idea of what it
means to be socially well-adept, but we differ in our ability to comply with the rules of social life
and navigate them (Black, 2023).

The first signs of social intelligence in humans are visible as early as the 6th week of life. At 18
months of age, children can comprehend complex social cues and understand others’ intentions.
As we grow older, our social environment becomes more complex and demanding, and it requires
a sophisticated set of skills and abilities that for the majority of people don’t simply come
naturally—they need to be faught.

As adults, we become responsible and capable of acquiring new social skills, and can significantly
benefit from doing so.
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The Benefits of Developing Social Intelligence

Many people think that social intelligence is something that just “comes to you”. Since it’s not
directly associated with profit and financial progress (although it is indirectly), its importance and
benefits easily slip from our attention.

Developing social intelligence has many benefits for our social, emotional, and even physical well-
being. Let’s briefly review them.

Today’s world is changing so quickly: that what was normal in 2020 might become a matter of
nostalgia in 2021. If the COVID-19 pandemic has taught us anything, it’s that knowing facts and
having skills is important, but what matters the most for survival and mental sanity is the ability
to adapt to new circumstances and maintain a positive attitude when going through challenges.

The more you manage to develop your social intelligence, the more skillful you become at
managing complex changing social environments, as well as your emotions.

-Personal Well-Being

Since social intelligence is much about understanding communication on a sub-level, decoding
emotional signals, and understanding our own as well as others’ emotions, it gives us tools for
achieving greater levels of personal and emotional well-being.

Research published in 2018 discovered that individuals who possess higher levels of social
intelligence-related skills are more optimistic, experience more positive affect, and are more
satisfied with their overall lives. This leads us to our next point—-well-being (Weis & Heinz, 2023).

-Mental and Physical Well-Being

Sccientific research has proven time and time again that people with stronger social connections,
and who are more optimistic and positive, tend to suffer less from mental health problems,
experience less stress, and consequently have better physical health.

-Economic Success

Finally, one of the most common misconceptions about social intelligence is that it doesn’t have
anything to do with economic success. Workplace adaptability, emotional self-regulation,
understanding other people’s complex emotions, building fruitful relationships, teamwork, along
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with a variety of skills and traits directly associated with productivity can play a crucial role when
it comes to success at work.

More and more employers tend to value social intelligence more than they value the regular IQ
score. According to Vicky Wallis, head of HR at Santander company, qualities that have to do
with social intelligence—such as teamwork, communication, and social skills—are the most valuable
asset a person can bring to a new workplace. This may be more important to a number of employers
than decision-making, writing, or even taking initiative (Weis & Heinz, 2023).

Signs of Social Intelligence

Here’s a short social intelligence checklist, listing some of the crucial skills that this concept
encompasses. Those with highly developed social intelligence can analyze complex social
situations, predict other people’s feelings or reactions, have an intuitive feeling on what to say in
certain situations, and are self-confident (Scoot, 2024).

o Active listening: Carefully listening to the interlocutor, following a complex set of signals
the other person uses to convey a message.

e Verbal fluency and conversational skills: The ability to carry a conversation with anyone,
regardless of their age, culture, or educational level. This also involves remembering details
about people. This way, active listening is an important precursor to this skill.

o Understanding social roles and rules: Despite the fact that we all have our natural ways of
conduct and reacting, social intelligence means understanding how to channel that, as we
also need to understand the norms in specific situations.

e Understanding other people’s emotional states: The ability to put ourselves in another
person’s shoes. To be able to do that, we need to understand social roles and rules, listen
carefully to other people, and try to visualize ourselves in their position.

e Role Playing: Besides understanding a variety of social roles, it is also important to be able
to undertake different roles. This can be particularly important in the work setting, where
you need to be able to play the “mentor” and the “mentee”, the superior and the subordinate.
You can also be an easy-going friend in one context and a serious business leader in
another.
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o Self-efficacy and initiative: The ability to motivate yourself for productivity and in
interpersonal relationships, as well as in managing and regulating your emotional states
and workflow.

o Impression management: This refers to the ability to manage the impression you leave on
other people and it’s closely related to role playing.

Co-entrepreneurship vs Copreneurship

According to the Webster Dictionary (2025), the prefix “co-" is emarginated from a Latin word
meaning together, mutually, and jointly or partner. This is the summation of the term “Co-
entrepreneurship” and Copreneurship” in the entrepreneurship world. Marital couples and friendly
associate do set up a business venture to promote their socio-economic status in other to protect
and boost their income stream, livelihood and wellbeing. This is the perception that emanated the
term co-entrepreneurship and copreneurship.

As mention in the studies of Ovharhe (2019-2025) support by Barnett and Barnett; copreneurship
is perceived as enterprising couples in entrepreneurship venture who work in the interest of wealth
maximization and profit maximization with business share ownership on economic value
commitment and protection of their income stream. By the expression of marital couple, it has
been stated that this could be a social relationship that is married or unmarried but there exist
common interest jointly share all aspects of the business economic value.

On the other hand, Copreneurs are perceived to be common interest that exist in the local setting
that mutually bind stakeholders on plight to maximize wealth or maximizing profitability. The
mindset of establishing copreneurship is to grab business opportunity that is identified by
stateholders in the communal or local rural settings. In Africa it is called the village or home-base
settings that consist of family business venture, childhood counterpart and local entrepreneurs such
as businesses in Plantation, Fishery, and lot more.

Smith (2000) noted that the main reason that couples would enter into a copreneur relationship is
greater flexibility between family and work and to have a more effective result regarding family
and work relations. In furthering my research, as Dr. Sayers suggested, I came across the term co-
entrepreneur which is —two or more venturing partners regardless of gender, marital status, or the
ownership and work load arrangements among theml (Ponthieu & Caudill, 1993). By wanting to
expand the definition of coprenurship I have realized that the term I have been describing is co-
entrepreneurship. This leads me to wonder if there are differences between co-entrepreneurship
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and copreneurs in the workplace and at home. I do feel that if [ am doing to research the wedding
industry in New Zealand that I will need a wider sample base in order to obtain a large enough
population to draw adequate conclusions. It would be interesting to see how co-entrepreneurship
and copreneurship are similar or different in the operation of the business and family realm

Strength-Based Approaches

With its foundation in social work, the strength-based approach is a “work practice theory” that
focuses on an individual’s self-determination and strength (Rahmanti & Subandi, 2024).

This type of approach builds on clients’ strengths, seeing them as resourceful and resilient when
they are in adverse conditions (Baird & Peterson, 2024). It is also centered on getting people to
fine-tuned change in them.

Change happens depending on how each person handles their own: Black (2023); Boyatzis et al
(2020):

o Attitudes about their dignity
o Capacities

o Rights

e Quirks

e Similarities

The strength-based approach is centered on the idea that the client is the actor or agent of change.
The approach is highly dependent on how the individual processes their thoughts and emotions. It
allows for open communication, encouraging individuals to identify value and assemble their
strengths and capacities. The strength-based approach allows a person to see themselves at their
best the value they bring by just being themselves. They are encouraged to capitalize on their
strengths rather than focus on negative characteristics. The strength-based approach examines not
only the individual, but also their environment; for example, how systems are set up or power
imbalances between a system or service and the people it is supposed to serve. In addition, the
strength-based approach identifies constraints that might be holding back an individual’s growth.
These constraints might be social, personal, and/or cultural issues (Rahmanti & Subandi, 2024).
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Rapp et al. as in accordance with Smith (2017); Pulla (2017); Jones (2017) suggested six standards
for identifying a strengths-based approach. You can use this list when considering if the strength-
based approach might be a good fit for your practice.

1. Goal orientation: It is crucial and vital for the client to set goals.
2. Strengths assessment: The client finds and assesses their strengths and inherent resources.

3. Resources from the environment: Connect resources in the client’s environment that can
be useful or enable them to create links to these resources. The resources could be
individuals, associations, institutions, or groups.

4. Different methods are used first for different situations: In solution-focused therapy, clients
will determine goals first and then strengths. In strengths-based case management,
individuals first determine their strengths using an assessment.

5. The relationship is hope inducing: Hope is encouraged through finding strengths and
linking to connections (with other people, communities, or culture).

Every community, individuals and nations are prolific with championship talent with their own
strengths, resources, and hopes. It is the social innovators duty to improve upon the choices the

social faculty and giant social intelligence makes and encourage informed decisions (Cherniss &
Adler, 2000).

Firstly, Strength-based approach focuses on abilities, capabilities and capacities or gifts that are
present in the community, not what is absent (Smith, 2017; Sabo & Trudeau, 2020). This idea
connotes that social intelligence must focused on issues and challenges that engulf around the
environment and resource-constraint mostly which enable social intelligence actors like social
intelligence and social faculty to solve problems easily. Frugal innovators in social mission
accomplishment (i.e. social intelligence and social faculty) should inculcate abilities, capabilities
and capacities of communities in prospective emerging environment to achieve the social mission
purpose. The actual purpose is how to mitigate the effect of resource-constraint and environmental
munificence to ensure product, process and service are affordable, low cost syndrome, comfortable
and quality oriented. Social intelligence are much concerns with the threading potentials in
communities when it’s comes to social intelligence because you cannot innovate when there are
no vacuum of gap, it creates no meanings and waste of material, financial, energetic and timeliness
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resources. Innovation, creativity and invention are difference in notion especially in social workers
client (Ovharhe, 2024, 2025).

Bohach writes as agreed that every community or society, no matter how there are obstacles and
pitfalls that causes them to be deprived or disadvantaged they may feel, it is comprised of unlocked
potential citizens with social workers clients opportunities who have an endless supply of unique,
positive, and valuable abilities that are their gifts. Using their potentials and talented gifts, a
community's citizens can focus on areas of strength (the positive) rather than only focusing on
areas of need (the negative) (Erika & Jo, 2024). Social intelligence is the strength of community
that overpowered the need of community because of the resource-constraint and environmental
munificence. It is at this point that social awareness and social faculty utilized social intelligence
skills to transform the community by joint effort with the community counterpart to create the
product, process and services out of the potential resources available in the community. This is the
expertise spirit of transformation that augment the change and resilience that brighten the landmark
and partway of the community to be satisfied with positive emotion and upward spiral.

Secondly, strength-based approaches stress local partnership among communities’ social
awareness on social intelligence. The social faculty and social intelligence should sustain citizen
engagement for social intelligence to be successful. The citizens of any community are in the best
position to know the true strengths and capacities of their community’s clusters, making them
potential experts, because they are the potential beneficiary and not just clients as customers. This
creates a paradigm shift that lead to a landmark for unleashing and sustaining community capacity,
citizen engagement, and social capital where the social workers client could maximize wealth from
the social intelligence process in the short-term and long-term (McCashen, 2016). This might also
provides room for customer funded business because the social workers client might have the
advantage and opportunities for the citizens to be treated as customer to maximize profitability.

Thirdly, strength-based approaches surface on formal institutional resources as well as individual,
associational, and informal strengths and resources (Erika & Jo, 2024). Social intelligence is the
ability to generate greater value for customers at the bottom of the pyramid while significantly
reducing the use of abundant resources by connecting across traditional sectors and boundaries,
communities often discover previously unrecognized interests, talents, skills, and capacities that
can be matched with needs or challenges in another part of the community.
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Theoretical Review
Theory of Emotional and Social Intelligence (ESI) by Edward Thorndike (1920)

Individuals with social intelligence can sense how other people feel, know intuitively what to say
in social situations, and seem self-assured, even in a larger crowd. You might think of these folk
as having “people skills,” but what they truly possess is social intelligence.

The theory of social intelligence was first brought to the forefront by American psychologist
Edward Thorndike in 1920. He defined it as, “The ability to understand and manage men and
women and boys and girls, to act wisely in human relations.” No one is born socially intelligent.
Instead, it involves a set of skills that an individual learns over time.

People who are socially intelligent display core traits that help them communicate and connect
with others.

o Effective Listening: A person who possesses social intelligence doesn’t listen merely to
respond but truly pays attention to what a person is saying. The other folks in the
conversation walk away feeling like they were understood and that they made a connection.

o Conversational Skills: Have you ever seen someone “work the room?” They have
conversational skills that enable them to carry on a discussion with practically anybody.
They’re tactful, appropriate, humorous and sincere in these conversations, and they
remember details about people that allow the dialogue to be more meaningful.”

e Reputation Management: Socially intelligent people consider the impression that they
make on other people. Considered one of the most complex elements of social intelligence,
managing a reputation requires careful balance a person must thoughtfully create an
impression on another person while still being authentic.

o Lack of Arguing: Someone with social intelligence understands that arguing or proving a
point by making another person feel bad isn’t the way to go. They don’t outright reject
another person’s ideas, but rather listen to them with an open mind even when it’s not an
idea that they personally agree with.

While some people may seem to develop social intelligence without really trying, others have to
work to develop it. Luckily, certain strategies can help a person build social skills. These tactics
can help you develop social intelligence:
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o Pay close attention to what (and who) is around you. Socially intelligent people are
observant and pay attention to subtle social cues from those around them. If you think that
someone in your life has strong people skills, watch how they interact with others.

e Work on increasing your emotional intelligence. Although similar to social
intelligence, emotional intelligence is more about how you control your own emotions and
how you empathize with others. It requires recognizing when you’re experiencing
an emotion which will help you recognize that emotion in others and regulating them
appropriately. An emotionally intelligent person can recognize and control negative
feelings, such as frustration or anger, when in a social setting.

e Respect cultural differences. More than that, seek out cultural differences so you can
understand them. Although most people learn people skills from their family, friends and
the community surrounding them, a socially intelligent person understands that others
might have different responses and customs based on their upbringing.

e Practice active listening. Develop your social intelligence by working on your
communication skills which requires active listening. Don’t interrupt. Take time to think
about what someone else is saying before you respond. Listen to the inflections in what
others say, which can give you clues to what they really mean.

o Appreciate the important people in your life. Socially intelligent people have deep
relationships with people who are meaningful to them. Pay attention to the emotions of
your spouse and children, friends, co-workers, and other peers. If you ignore the closest
people in your life, you’re missing the cues on how to connect with them.

Social intelligence isn’t easy to master if it were, there wouldn’t ever be another awkward
conversation at a party. However, working toward a strong social intelligence can lead to a richer
life or, at least, an easier time making a few new friends.

Study social situations. Pay attention to what people are doing well and the mistakes you want to
avoid. Afterward, think about what you want to do differently in the next social situation you enter.
Get proactive about improving your skills. And remember, that you're going to mess up sometimes.
Learn from your failures as well as your successes.
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Asset Mapping

Asset mapping is a capacity-focused way of reimaging the place-making practice around the
strengths and gifts that already exist in our communities (Baird & Peterson, 2024). By fixating on
a community’s problems, the solutions proposed by a traditional deficit approach rely on outside
resources and experts rather than the deep knowledge and expertise of community leaders and
residents. Although an asset-based approach may not fully remove the need for outside resources,
but it certainly makes their use more effective.

Needs Assessments Approach

Ovharhe (2025) considering the plight of coentrepreneurs and cotrepreneurs posits that in social
intelligence, assessing the customer needs is of major priority. There are, of course, different
approaches to assessing the needs of customer in the social intelligence. The identification of
problems or needs to mitigate the challenges of resource constraints and environmental
munificence is development of framework called “needs assessments" with served as
instrumentation tools in providing possible solution as fundamental remedies. However, a growing
number of community development leaders in the spirit of social intelligence argue that the focus
on "needs" may itself be problematic. Ovharhe (2024, 2025) explored that as an alternative
especially in the less developed, developing communities and stakeholders with optimal charisma,
potential and trait should be the focused. They further opined that with these charisma, potentials
and trait of social intelligence and social intelligence, it could be recommend shifting the focus
from identifying dying dreams, hopelessness, frustration, depression and misfortune to identifying
resources, hopes, and dreams. Instead of asking, “What problems do you have that we can fix for
you," a social intelligence asks, what are your strengths, priorities, untapped resources, and hopes,
and how can we build and grab the business opportunities in alliance with stakeholders toward the
kind of social mission and community benefits by mitigating constraints, pitfalls, turbulence and
environmental munificence beyond assessing the needs of children, youth, women and elderly.

Often when people first hear about strength-based assessments, they find it counterintuitive. After
all, we assume that "service" should meet "needs," so you should focus on identifying those needs
in the assessment process. However, by focusing on what is present (not missing) in a community
young people have the potential to identify constructive service opportunities that can add value
to a community, building on latent potential, without merely focusing on what is lacking. In this
way the focus of the project is positively defined instead of being characterized by what may be
perceived as a community weakness.
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This shift changes the power dynamic between those "being served" and those "providing service."
Instead of the neighborhood, organization, or community having needs that young people meet
through service-learning, both the service-learners and the "recipients" of service offer resources,
capacities, hopes, and priorities in a mutually reciprocal partnership.

Methodology

The research design constitutes the blue print for research measurement and analysis of data. It
provided glue that holds the research work .This study used descriptive Survey design. Descriptive
studies determine and report things the way they are. This method will be used to describe the area
of interest by bringing out the facts on the ground as they were. It was also appropriate for the
study given the anticipated mass of numerical data to be collected and interpreted. The main
advantage of this study design was that it allowed the researcher to be flexible in the data collection
exercise, by using both open/closed ended questions hence providing the target group with
opportunity to give additional information.

According to Baridam (2001) population comprises of "the entire group of people events or things
of interest that the researcher wishes to investigate." The target populations for this study are young
couples in five (5) different communities in Bayelsa. This population figure was gotten by the
researcher from the cluster adopted in the communities when the researcher visited the cluster.
The study was conducted in Bayelsa community, Rivers State where the researcher will take the
sample from young co-entrepreneurs pivoted to social intelligences.

S/N  NAMES OF CLUSTER NUMBER OF STUDENT
1. Cluster A 200
2. Cluster B 200
3. Cluster C 200
4. Cluster D 200
5. Cluster E 200
TOTAL 1000
25
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Simple random sampling technique was applied to use distribute the questionnaire randomly to
young couples inclined to social intelligences in the 5 clusters under study.

The formula is given as follow:

__ N
1+N(e)?
Thus: n = sample size
N= population size
e= level of significance
1= constant

With the total of 100 and at 95% level of confidence (0.05), it will be determined as follows:

n= 1000
1+1000 (0.05)2

1000
1+1000 (0.0025)

1000
1+ 2.5
1000

n = e—
3.5

n=285.7

Sample size = 286 young couples from social intelligences.

Descriptive statistics is used in analyzing and understanding treatment of numerical data which
does not involve in generalization. For inferential statistics, which generalizes, predicts and/or
estimates about specific data, Likely Hood Ratio technique which studies the effect or association
one variable have on another will be used, utilizing the Statistical Package for Social Sciences

(IBMSPSS) computer software, version 25 to test the research hypothesis at 0.05 level of
significance.
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Testing of Hypothesis

The hypotheses stated in chapter one of these studies was tested statistically in this section using
Chi-square data analysis technique. The result of the statistical testing will be used to accept or
reject the null hypothesis formulated at 0.05 level of significance.

Rejection Rule:
P-value approach: Reject Ho if p-value < a
Accept Hy if p-value > a
Ho1  There is no significant relationship between social awareness and strength based approach.
Social Awareness * Strength Based Approach Cross tabulation

Strenght Based Approach

Credible Credible Total

Social  Significance Count 201 50 251
Intellige
- % within AC  80.1% 19.9% 100.0%

Count 1 12 13

% within AC  7.7% 92.3% 100.0%
Total Count 202 62 264

% within AC  76.5% 23.5% 100.0%

From the table above, there is 251(95.1%) and 13(4.9%) significance amongst social intelligence
in community while there is 202(76.5%) /62(23.5%) of significance. This shows that there is a
great significance among the variables.
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Asymptotic
Significance Exact Sig. (2-Exact Sig. (1-
Value Df (2-sided) sided) sided)
Pearson Chi-Square 36.042% 1 .000
Continuity Correction  32.126 1 .000
Likelihood Ratio 30.099 1 .000
Fisher's Exact Test .000 .000
Linear-by-Linear 35905 1 .000
Association
N of Valid Cases 264

a. 1 cells (25.0%) have expected count less than 5. The minimum expected count is 3.05.

b. Computed only for a 2x2 table

From the table above, the p-value is 0.000. This is less than 0.05 which is the value for
acceptability; therefore the null hypotheses will be rejected while the alternate will be accepted.
This shows that there is a significant correlation among the variable.
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Ho: There is no significant relationship between social facility and strength based approach.
Social faculty * strenght based approach Cross tabulation

Strenght based approach

significance Significance Total

Social Moderate social faculty Count 199 41 240
faculty

% within BC  82.9% 17.1% 100.0%

Moderate social faculty Count 3 21 24

% within BC  12.5% 87.5% 100.0%
Total Count 202 62 264

% within BC  76.5% 23.5% 100.0%

From the table above, there is 202(76.5%) of social intelligences in community 62(23.5%) of
significance while there is high social faculty 240(90.9%) and 24(9.1%) of low social faculty
amongst student from social intelligence in community. This is to portray that there should be
adopted of the alternate hypotheses.

Chi-Square Tests

Asymptotic
Significance (2-Exact Sig. (2-Exact Sig. (1-
Value Df sided) sided) sided)
Pearson Chi-Square 60.205* 1 .000
Continuity Correction 56.350 1 .000
Likelihood Ratio 50.253 1 .000
Fisher's Exact Test .000 .000
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Linear-by-Linear 59.977 1 .000
Association

N of Valid Cases 264

a. 0 cells (.0%) have expected count less than 5. The minimum expected count is 5.64.
b. Computed only for a 2x2 table

From the table above, the p-value is 0.000. This is less than 0.05 which is the value for
acceptability; therefore the null hypotheses will be rejected while the alternate will be accepted.
This shows that there is a significant association between social faculty and strength based
approach in community.

CONCLUSIONS AND RECOMMENDATIONS
Conclusions
The following conclusions were drawn:

1. Coentrepreneurship satisfaction can be predicted from the knowledge of social intelligence by
33.8%.

2. Cotrepreneur satisfaction can be predicted from the knowledge of personality traits by 40.9%
Recommendations
The following recommendations were made based on the findings of the study:

1. The study revealed that social intelligence components (social awareness and social facility)
taken together significantly predict marital satisfaction among couples. Therefore, it is
recommended that co-entrepreneurs should be assertive, emotionally mature, as well as maintain
positive connectedness with their spouse.

2. Since personality traits (extraversion, agreeableness, openness to experience, conscientiousness
and neuroticism) taken together significantly predict marital satisfaction among couples, it is
recommended that co-entrepreneurs should endeavour to have an indepth understanding of the
personality make up of their spouse. Such understanding will help them (couples) live
harmoniously and peacefully.
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3. In this study, it was found that a significant positive relationship exists between social awareness
and marital satisfaction. It is recommended that co-entrepreneurs should embark on programmes
that will enhance their social awareness for a satisfactory marriage relationship.

Contribution to Scholarship
1. Cotrepreneur satisfaction is significant on social intelligence

2. Coentrepreneurship is significant on strength base approach
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